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= Bachelors of Business Administration Hons’

4 Years BBA Program (Term System through Affiliated Colleges)

1. Introduction

Bachelors of business administration program aims at producing well traifed business graduate
who have the capacity for independent thought and work, as well as forsteam work. The
) emerging global scenario has compelled the commerce and the industry to lookor a new breed
of business geraduates capable ol responding to the marker deémands, The innovative BBA
HONS™ Yeurs program develops critical and conceptual thinkingskulls in the partcipants. It
also provides thermn exposure ot cutting edge business 1ssue§ being faced by the real world. This
progr

’ wn has been devised keeping in view the current rparket heeds and global derands.
. et

- . 2. Eligibility criteria

2.1 Qualifications
Candidates having 1.Com,D.Com,F.A, FiSc, IS, DAE or equivalent intermediate are eligible to

apply for admission in BBA HONS 4 yeaf§'program. The candidate must have at least 45%
T miarks o apnly fer admission. ‘

o~ 3. Degree Awarding Requirements

31 Evaluation

As per Universityof Sargodha regulations given at official website of the University.

- 3.2 Internship/Report

Students enrolled in BBA HONS’4 year Term system pxoemm will be required to do an

internship o 6-8 weeks duration in any commercial organization and submit the internship report
for evaluatiorn.

i .
: 3.3 Final Oral Examination/Viva Voce

Students fullitling the requirements mention above shall be eligible for appeqnno in the fidal oral

. examination. Those who will be declared pass in the oral examination will be awarded lhe degree
- ol BBA HONS’. ‘ |

Depurtment of Business Administration, Faculty of Management & Administrative Sciences
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Description of the Bachelors in Business Adniinistration Program

BBA HONS (4 YEARS) AFTER 12-Y R

Term Wise Course Breakup

a1

132 Credit Hours

EARS SCHOOLING

Company Law

L~

1

;IO Course Code Course Title %{(‘36:1:
o BSSC 3101 Funcuional English-1 3.(3=0)
L 2 BSSE 3102 Introduction to Psychology €5 002 - 3 (3-0)
3 BSSC 3103 Islamic& Pakistan Studies 3(3-0)
4 l'aompe 3101 Inroduction o Computers S g - 5 (3-0)
3 1 BMGT 3101 [nuoduction to Business S B i 3 (3-0)
L0 I BACT3101 ¢ Inwoduction o Book Keepingd Adeounting 3 (3-0) Sa~F
L ] 18 |
Term 2
| Nlu | Course Code Course Tifle Credit Hours
“ 1 |essc3204 [ Functional English-11 3.3-0) |
) 2 BMAT 3201 Applied Mathematies 3°(3-0) j
3 1 BACC3202 Financial Accounting 3(3-0) l
4 4 | 8ssC3205 Logics 33-0) |
|5 | BECO3201 Micro Eeonomics 3(3-0) |
’e | 15
Perm 3
. ! ,
i b,l T Course Code ! Course 'Title Creiit Hours
o Nob .|
I BSTA 4202 Statistics | | 330
2 18aCC4208 .| Advanced Financial Accounting 3(3-0)
3 BWIAT 4202 —{ Business-Law 3 (3-0) ¢
L BECO 4203 Macro Economics 3 (3-0)
'[ 3 \ BLAW 4203 \ Money & Banking & Credit Mat | 3(3-0)
| 6 |8STA4202 | _ | Business Taxation ’ 3(33-00 |
i | | _ | wﬂ
Term 4 |
| o ; .
l I;IU Cuurse Code Course Title Cr;;edit Hohrs’;
} BSTA 4202 I Statistical Inferences 30300 |
e BACC 4204 Cost Accounting 3030 |
Loy BIMAT 4202 | Calculus 3(3-0
‘i 4 BECC 4203 l Pakistan Economy 13 (3-0
I 5 leiawaoy ] 330
| ‘
| ‘

—
Aol -
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| Sr.Nu..1 Course Code i Course Title i Credit Hours i
i l | BIVIKT 5101 | Principles of Marketing | 3300 |
i 2 i BACC 5105 | Accounting for Decision Making | 330 |
| 3| BMGT 5103 Principles of Management | 13(3-0) |
| 4 | BSSE 5106, Business Communication & Report Writing | 13(3-0) i
| 5 1 BMATS5103 Business Mathematics & Statistics | 3060 |
[ 6 | BCMP 5102 IT in Business and Office Automation L 3300 |
T 18]
'i‘ti“i'i"i Q |
i Sr. i Cuurse Code \ Cuourse Title i Credit Hours i
i l | BHRIV 5201 i Human Resource Manugeménl L 3(3-0) |
i 2 | BAAC 5206 \ ndustrial & Management Aecounting i 3 (3-0) J
'g 3 i BBRM 5201 i Applied Business Research \ 3 (3-0) \
i 4 % | BECO 5204 \ Economic Theory andJdssues \ 3 (3-0) i
| 5« | BEIN 5201 | Financial Management i 3(3-0) J
| 6 | BCMP 5203 | Management Informution 8ystems | 3300 ||
-f K e 18 |
Term 7
L Sr.Nu. | Cuourse Code \ Course Title \ iCl(.dltl‘lOur‘é i
i ] | BMGT 6104 | Production & Operations Management | 3(3-0) \
‘~_ 2 PRIMGT 62 O) L Boorepreticurship i 330 ¢ i '
' i Managerial eonomics \ 3 (3-0) i]
R | Flective-l L 3G-0) |
N Lk lective-1l i 3 (3-0) J
Term & | S
| Sr. Now i Cuourse Code __i Course 1itle i Credit/Hours i
‘ I | 8MIGT 6206 | Stategic Business Manzgement i 3 (3-0) | \
\ 2 | BMGT 6207 | Organizatonal Behavior | 330 |
i 3o i BMGT 5208 i Total QthilIY Management \ 3 (3-0) J
I | Elective-l I 300 |
N | Elective- iv 360 |
! o R

Qualitying

=
w

Depariment of Business Administration, Faculty of Management & Administrative Sciences
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T Specialization inBinance

; Finance
i LS. . - Credit
Course Cude Course Title
No. _ourse Title Hours
t I | BACC 6108 2 | Fing-cial Statement Analvsis 3 (3-0)
. | 2 TBFINGI02 »¢ | Corporate Finance 3 (3-0)
- L3 IBFINGIOS | International Finance Management 3 (3-0) l
. Pod ul IN G205 | lnvesiment & Portlolio Managermeit } 3(3-0) l
specialization in Marketing
v Credit
.- \ \l Cuourse (“odu CourseTitle }
i No.~! ; . Hours
- Pl BMKT 6102 ;fr*l Sales Management | 3(3-0) J
. 12 IBMKT 6103 m] Marketing Managesaent \ 3 (3-0) l
E ! BMKT 6204 | Advertising Managemen! | 33-0) |
- gL BMIKT 6205 | Internationaldviarketing |1 3(3-0) \
on Requirements for wward of Dedpee:
~ 1) Successtul Coffpletion of all Courses
- i) dusiness laterashup0rd weaeks (Qualilying)
<

Depariment of Business Ad- nistration, Faculty of Management & Administrative Sciences
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‘Detailed Course Outlines

FUNCTIONAL ENGLISH I

introduction

The usefulness of English Language cannot be denied. It enriches our thought and
culture, and provides us with the most important international vehicle of expression. It hafs
opened for us several doors of light and knowledge, for it is the Lingua Franca of the world anﬁd
the language of science, technology. commerce and diplomacy. Without Englislg we shall b_ie
handicapped in our advancement and our progress will be sericusly retarded in several imponaﬁit
spheres of life. To give it up means putting the hands of the clock back by fmoreithan a century,
to take several steps backwards, to surrender ground which has been gained thro‘ugh persisteﬁt

toil and labout, to lose the front seat.in international forum and to miss the opportunity of having

~a direct impact on the other people’s mind.

Course Obiectives:

The objectives of the course are:
1. Tg build the sound vocabulary of the students.
2. To improve the linguistic skills of the students.

Course Corﬁents:

s Puaragraph Writing
«  Comprehensions
s Précis Writing
«  Dialogue Writing
¢ Discussions and Presentations
o Importance 6f web sites in business.
o How to launch a product
o Political influences on the banking sé;ctor of Pakistan
oa Fate of luck which plays important role in our industry
+« Proof Reading ’ :
o Letters
o Paragraphs
o Articles
» - How to make your sentence alive?
o What is emphasis?
Emphasis by Weight
Grammatical Weight
Emphasis of Position
Emphasis by Separation and Isolation
Emphaslé by repetition.

s

0 0.0.0 O.

Department of Business Administration, Faculty of Management & Administrative Sciences
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e Books:
» Business Communicatic..s by Wills (Latest Edition:
o Expleing the Word of English by Saadat Ali Shah(Latest Edition)’
» Business Opportunities by Vicky Hollet.(Latest Edition)

INTRODUCTION TO PSYCHOLOGY
Course ObjLLflV(, :
Psychology i3 the suenhilc smdy of behaviour and cognitive processes. Psychology 1s curious,
interesting and pragmatic. It attempts to comprehend human nature. The basic course m
p;ycholow will provide the basis for the better comprehension of Manaoement Smences
Management is essentially getting things done from other people and this isnot p0531ble w1thout
a deeper understanding of human behaviour. The scope of psychology Is an ever- expandmo
phenomenon. Now psychological knowledge is applied to solve the problems of such dlverse
areas a3 management, environment, business, education, industry, anthother impeitant fields. An
introductory and modern course in psychology will help the students tounderstand such apphed
and vital areas as owfunzfmoml behaviour, human resource inanagement, CoOnsumer behaviour,
marketing management, advertising, and management in general. :This course will also help t‘he
students to have a deeper understanding of thelr own, seives and also to cope with the
environment pressures and to improve their quality oflifed Te improve academic standard in thls
region through the generation, as:zimilation, and dissemination of knowledge

o To make the students aware of recent trends in psycholiogy

s To prepare people of this area (o serve,as intelJectual resource base in this region.

e To enable the students to apply/psycholegical knowledge for the economic and soclal

betterment of Pakistan |
«  To develop high quality professionafs and behavioural scientists that are comnntted to
pursuit of excellence, dnd are endowed with vision, courage, and dedication

Course Contents:

s «Introduction fo Psychology _
Deflmtxon applied fields, and goals of psychology
The rise ‘of psychology as a science
. Majortrends in the development of psychology

s Research methods in psychology
- Naturalistic observation
-Experimental method
. Survey and interview
-Case study and focus group
Meta analysns
+ Biological basxs of Behaviour
Neural structure and synaptic transmission
- Structure and functions of nervous system
.Endocrine system

Department of Business Administration, Faculty of Management & Administrative Sciénces:
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"¢ Sensation

.- Sensory processing
+Vision

;"s A,udihon_

s Perception
. Antinational processes
Orgamza’uonal processes in perception
‘ldentification and recognition processes

» Learning and behaviour
. Classical conditioning
 Operant conditioning
.. Cognitive learning

.Observational learning

< Memory
- Sensory memory
. Short-term memory

-+ Learning and encoding in long-term memory
-~ Remembering ‘

)

Motivation and Emotion

Definition and type of motives (primary, %condary and general)
Basic emotions and culture

Theories of emotions
-Furjctions of emotions

o Life-styles, stréssyand health
.. Life-style choices andiconsequences
Healthy and unhealthy life-styles
btress causes, and effects of stress, and coping strategies

° Cognitive processes
. Studying cognition
;.Lahguage use
.- Visual cognition
. Problem solving and reasoning
Judging and deciding

e Personahty
. Definition and assessment of personahty
Psychodynamlc behavioristic, humanistic, and trait theory of personallty

» Intelligence and assessment of intelligence
- The origin of ?ntelligence testing

9

Department of Business Administration, chulty of Meanagement & Admlmstratwe Sciences
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v 1Q test
. Theories of intelligence
The politics of intelligence

Abnormal behaviour
- Nature and causes of mental disorders
.. Brief introduction to classification and dlagnOSlS of mental dlsorders

@

Psychotherapy |

Psychoanalysns and modern psychodynamlc approach
Behavxour modification technigques

Cognltxve and eidetic therapy
!

&

Social psychology

Social cognition

Attitudes and their formation
Prejudice
- Socjal influences and group behaviour
~Interpersonal attraction and loving

Text Books:

s Lahcy E>enjam.n Psychology. McGraw-Hill(Latest Edition)

o Feldman, Robert S.: Understanding Psychology McGraw Hill(Latest Edition)

s berow Josh, R.: Psychology and, Introduction. Longman(Latest Edition)

s Carlson, Neil R. &Buskist, Williamm=Rsychology. Aliyn and Bacon(Latest Edition)

« Zimbardo, Philip G. &Gerring, Richard J. :Psychology and Life. Harper Collin
Publishers(Latest Edition)

ISLAMIC&PAKISTAN STUDIES:

“Course Description:

An introduiction to the history of Pakistan is studiad with reference to the h|story
of pre independence period and then what were the reforms after the mdependence of
Pakistan. The “subject also discusses the different presidential eras and what
contributions were made by different rulers in various fields of nation’ s development
The later division of the course focuses on the Islamic aspects of the country. lslamlc
studies are n integral part of any program in a Muslim state.

Purpose of the Course:

This is a history-related course with the goal to mtroduce the student to basic hsstory
Students will be presented with material, which will give them a tProad base of
understandmg of their nation history. Contemporary msues will also be dlscussed as

well as the history of nations changes which have occurre d over the past one hundred
years.

0
Department of Business Administration, Faculty of Management & Administrative Sciences
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J Course ObJLLtl\’LS - )
-~ Upon comp/ef/on of this subject the students will be ab/e to:

® Leam about the historical revolutions that led to freedom

Underistand the great works and study what steps their leaders had taken to free
the nation

¢ The aims and goéls of eclablishing a Muslim state
« What reform their leaders have made to develop the state

- Course Contents Pak Studies:
- » Ideology of Pakistan, Pakistan Ideology
; J Historfcal perspeé;tive of Pakistan ideology
« Aligarh movement, Establishment of Pakistan, Land of Pakistan
«  Geographic boundaries of Pakistan, Resources of Pakistan
= Division of Assets, Ayub Khan's era, Creation of Bangladesh
+ Butto’ s reforms, Zia’s era, Social structure of Pakistan
e theracy in Pakistan, Agriculture of Pakistan
i « Industries of Pakistan, Foreign pclicy of Pakistan
« Pakistan and the Muslim World
Pakistan and ECO
Pakistan and India

e

(-2

i

Course Contents of Islamic Studies
Introduction to Quranic Studies
1) Basic Concepts of Quran
2) History of Quran
. 3)Uloom-ul -Quran
Study of Selected Text ofHelly Quran
1) Verses of Surah Al- Baqra Related to Faith (Verse No-284-2£6)
2) Verses of Surah Al- Hquat Related to Adab Al-Nabi
{Verse No-1- 18)
3) Verses of Surah Al-Mumanoon Related to Characteristics of faithful (Verop No-1-11)
4) Verses of Surah al-Furgan Related to Social Ethics (Verse No.63-77)
5) Verses of Surah Al-Inam Related to lhkam (Verse No-152-154)
Study of Sellected Text of Holly Quran
1) Verses of Surah Al-lhzab Related to Adab al-Nabi (Verse No.6,21,40,56,57,58.)
2) Verses of Surah Al-Hashar (18,19,20) Related to thinking, Day of Judgment |
3) Verses of Surah Al-Saf Related to Tafakar, Tadabar (Verse No-1,14)
Seerat of Holy Prophet (SAW) | .
1) Life of Muhammad Bin Abdullah ( Before Prophet Hood)
2) Life of Holy Prophet (SAW) in Makkah
3) Important Lessons Derived from the life of Holy Prophet in Makkah
Seerat of Holy Prophet (SAW) I _ ’
1) Life of Holy Prophet (SAW) in Madina
2) important Events of Life Holy Prophet in Madina
3) Important Lesson% Derived from the life of Holy Prophet in Madina

. » : 11
Department of Business Administration, Faculty of Management & Administrative Sciences



BN

“University of Sargodha

Intrfeduction ToSunnah
1) Basic Concepts of Hadith
2) History of Hadlth

3) Kinds of Haol‘rh

4) Uloom —ul-Hadith

5) Sunnah& Hadith

6) Legal Position of Sunnah

Text Books:
. |krameRabbanl Pakistan Studles(Latth Edition)

« Dr. Java|dlqbal ldeology of Pakistan, Ferozsons, Rawalpindi(Latest Edition).
» Hameedullah l\/luhammad ‘Emergence of Islam” , IR lstamabad

INT RODUCTEON '10 COMPUTERS:

Introduction to lnformatxon Technology, Understanding Computer Systems,
Computer Hardware, Operating Systems, Applicationt, Software, Programming
Languages, Files and Data Basics, Data Communication, Networking Basics, Internet
Basics, E-Commerce, Computer Graphics, Complter Sgcurity and Controls, MS Office,
MS Word, MS Excel, MS Access, MS Power paint/MS Project,’ lnterHet Browsers
Databases, lnformatlon Systems importance in Business, E-Banking ‘

“Text Books:

» James A. Senn: Information Technology in Business, BPB Peter Norton's
lntroductnon to Computers(Latest Edmon)

INTRODUCTION TG BUSINESS:

Introduction o Busmess Kinds of Business, Trade, Commerce, I\/Ianufaoture
Sole Proprigtorshipy Partnership, Company, Kinds of Companies, Company formation,
Meetings, Articles and Memorandum, Share Capital, Dissolution, channels of
distribution, marketing, Banking, Insurance, Mergers and Combinations.

Text Books:
« Introduction to Business by M. SaeedNaSIr (Latest Edition)

INTRODUCTION TO BOOK FEEPING & ACCOUNTING:

Introducrion: Purpose and Nature of Accounting, Various areas of Aocountmg
Forms of Business enterprises, Accounting Information users, GAAP Conventlon

|

12
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Business transaction and Accounting equation; Accounting Process: Recordlng
changes in financial posmon Double entry Accounting system, Journal, Ledger Trlal
Balance; The Accounting cycle: Measuring business income, adjusting procesé
Completion of Accounting Cycle, Work sheet, Financial Statements; The contro! of C1

ash

|
transaction and Bank Reconciliation; Accounting for receivables accountlng for

Inventory, Accountmg for depreciation of fixed assets, Deprecatron Methods

Text Books:

: |
&

Robert F.Meigs and Walter B.Meigs: Accounting:. The Basis for Busmess
Decisions, l\/lCGraw Hill, Inc (Latest Edition)

« Eric G Flamholtz, Diana TroikFlamholtz, Michael A.Diamoend: Prmcrple of
Accountmg Macmillan Publishing Co. New York(Latest Edition)

Frarrkwood Business Accounting-1, Business Accounting-ll(Latest Edmon) A

FUNCTIONAL ENGLISH I:

Course Objective:

in this rapidly changing world communicaton has become very vital and

important. Bvery time we have to contact sach ‘other for many reasons and wrthout
communication either for ourselves or on thebehalf of the organization we, cannot make
progress in any sphere of life. “The persans we seek must have strong oral and wrltten
communication skills”. From Chief Financial Officer to Product Manager‘ from Semor :
Economist to Personnel Analyst, from Senior Sales Representative to Petroleum Buyer

— these positions will be filled by people who can comriunicate well. Focus will be on
oral communication and presentation of students in the class  in developlng
cormmunication skills. As weall ‘know, every message, ‘whether verbal or nonverbal,
communicates somethingfabout our values & ethics. Thus, this course will also instryct
the students the means to,anticipate and analyze the ethical dilemmas they will face on
the Job/prdctrcal life. Taking.an ethical position on the face of pressures and temptatlons
requires more than courage — it really requires strong commumcatlon skills.

Course Contents:

« Grammar review

« Vocabulary Development

s Pronunciation

« Drills

« The psychology of effecuve communication
« Principle of communication psychology

« Presentation

« Report writing

» The need for business report

+ informational report

Department of Business Administration, Faculty of Management & Administrative Sciences
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ev Analytical reports

e Writing headings and sub-headings
¢ Using visual aid

« Proof reading

o Presentations

Text Books:

6

Bov'ee D. thps Business Communication today(l.atest Edition) :
Stewart, Zimiber& Clark: Business English & Communication(L.atest Edition)
o Himstreet&Batty:Business Communication(Latest Edition)

» Kitty O Locker: Busmess & Administrative communication(Latest Edmon)

-]

APPLIED MATHEMATICS:

Preliminaries, Linear Equations, Systems of Lingar Eguations, Linear Functions
Applications, Mathematical Functions, Quadratic & Polynf)mxal Functions, Exponentnal &
Logarithmic Functions, Matrix Algebra, Differentiation, & Integration, Mathematlcs of
Finance, Basic Algebra Linear Equations and Jnegqualities and Graph‘s Quadratlc
Equation and their Application, Simultaneous EqQuatiops, Progressions of Sequence
and Series and their application in Business, Ratlos RProportions and Percentages

Text Bool\s

e Frank S. Budnick: Applied Mathematlcs for Business Economicé and Sbcial
SCIences(Latest Edition) ‘ w w

Bowen: Mathematics with Applieations in Management and Economlcs(Latest
Edition) '

&

FINAN C{AL ACCOUNTING:

Accountlng Concepts GAAP, Professional Judgment and Ethical Conduct The
Consistency, Principle, ‘The Disclosure Principle, Materiality Prineiple and setfting new
Accounting Standards; International Accounting Standards-Overview. Accountlng for
l\/\erchandlze business, Classified Balance Sheet, Simple and Multiple |ncome
Statement; Design of  Accounting System: The Company Information needs, Basic
Functions of Accounting System, Special Journals, Controlling Accounts & SubSldlary
Ledger Accounts, Data Base Systems, and Internal Control; Accounts Recelvab‘le
Notes Recelvable Inventories and Cost of Goods Sold, Ending lnventory Cost
Computation Methods; Liabilities: Definite and Estimated Liabilities, Loss Con’nngencles
and Payrolls; Corporatlon Stockholder's Equity statement, Measuring Corporatlon
Income, Reporting unusual items, Earnings Per Share, Cash Dividend, Treasury Stobk

Stock Split; Measuring Cash Flows: Statement of Cash Flows and Classification of cash

flows, preparation of Cash Flows; |

14
Department of Business Administration, Faculty of Management & Administrative Sciences



Y

‘University of Sargodha

Text Books:

Robert F.Meigs and Walter B.Meigs: Accounting: The Basis for 3usiness
Decisions, ‘

McGraw Hill, Inc(Latest Edition)
Eric G. Flamholtz, Diana TroikFlamholtz, Michael A.Diamond: Principle of
Accounting, Macmillan Publishing Co. New York(Latest Edition)

Frankwocd, Business Accounting-t and Business Accounting-li(Latest Edition)
Simon and Karren Brock: Intermediate Accounting(L.atest Edition)

LOGIC:

Course Objectives:

. The objective of this course is to sharpen the intellect of the students, ciievelop their
reasonmg ability, strengthen their understanding, and promote clear thinking

Department of Business Administration, Faculty of Management & Administrative Sciences

“ Course Contents:

Definition of Logic

Logic as a science and an art’

Scope of logic

The laws of logic:

Induction and essential characteristics of induetion
Categorlcal propositions and classes

Quality, quantity and distribution

The traditional square of opposgition

Immediate inferences, conversioft, aversion, contraposition, inversion
Existential import

Symbolism and diagram for categorical proposition
Three basic uses of language

Discourse serving multiple functions

The form of discourse

Emotive woids,,

Kinds of@agreement and disagreement

Emotively neutral language

The purpose of deﬂnmk.l

The types of defmmon

Various kinds of meaning

Technigues for defining

Standard form categorical syllogisms

The formal natu;re of syllogistic arguments

Venn diagram techniques for testing syllogisms ' -
Rules and fallacies

Reducing the number of terms in categorical syllogism

Translating categorical proposition into standard forms
Uniform translation

15
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« Enthymemes

s The dilemma

« |nformal fallacies

« Fallacies of ambiguity

« The avoidance of fallacies

Text Books:
» Irving M. Copi: Introduction to logic(Latest Edition)
o KaramatHussaini A textbodk of Deductive Logic(Latest Edition)
« KaramatHussaini A textbook of Inductive Logic(Latest Edition)

. MICRO ECONOMICS:

. e Introduction
) « Basic elements of supply and deniand

« Application of supply and demand
s Demand and consumer behavior _
o Analysis of cost _

: _e  Behavior of pen‘?ctly competitive market

. s Monopoly, duopoly and oligopoly

. ¢ Monopolistic competition

- . Factor pricing

" o Labor market

e Land and capital

Text Books:

o «  Samuelson and Nordhaus: Economics(Latest Edition)

’ s McConnel and.Brue: Eeonomics(Latest Edition)

; « Hussain Ch. My Eeononic Theory(Latest Edition)

« Walter Nicholson: Micro Economics, Theories : Basic Principles and
Extensions(Latest Edition)

STATISTICS: | 3 ot v,

introduction, Data A;\nalysis, Data Summarizing: Frequency Distributions, Data
summarizing: Measures of central tendency and variability, Measures of Dispersion,
Moments Skew ness, Simple linear regression and correlation, Index numb;ers.
Probability.Discrete probability distributions. The normal distribution and other
continuous probability distributions. : 5

Text Books: ,

« EarlK. Bowen & Martin starr: Basic statistics for Rusiness and Ecbnomics(l_aitest o
Edition) /

16
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%+ Prof. Sher Muhammad Zhaudhry: Introduction to

Statistical Theory, part-1(Latest
Edition) '

ADY ANCED FINANCIAL ACU\}“UI W‘iNG

- Accounting for Corporatrons, Issue of Shares, Right and Bonus Issue Issue of
Bonds and Debenture, Accounting Ratios, Accountrng for lnsurance Bankrng

Departmental Stores, Branches, Hire Purchase and Installments, Joint ventures,
Mergers and Acquisitions.

Text Books:

» Simon and Karren Brock Advanced Accounting.(Latest Edrtron)
= Modern Accountancy MukherJee&Hanif.(Latest Edition)

BUSINESS LAW:

j
Course Objective:
This course. is designzd to acquaint the stddents with Business -and Labour

Laws. The course will provide guidelines to thinkypragmatically for the solution of
Business and Industrial problems

Course Contents:

Law of Contract

Definitions, Commumcatlon Acceptance and Revocation of proposal. Essent\als of valid
contract, performance of the contract, Discharge of contract. Breach of contract. Amages
for breach of contract.Law govermng indemnity, guarantee, Bailment and agency

1

The Law of Sqlcs of Goods |

| r
The formatron of ‘this contract Effects of the contract, Performance of the contract

Rights of unpard seller against the goods, Sale by auction, Breach of contract ‘

Law Governing Partnership

Definitions, Types of Partnership: Essential elements of partnership, Regrstratlon of
partnership firms, Partnership becceming illegal, Partnership drsnngurshed from
company, Partnership; distinguished from private company, Partnership. drstrngulshed
from co-ownership, Partnership agreement, Rights and liabilities of the membersf of
partnership firm, Personal prcfit earned by partnership, The property of the firm, Implred
authority of a partnershrp, Principles of holding out, Miner as a partner, Reconstitution of

a firm, Dissolution of partnershrp Rights and obligations of partners after drssolutlon of
partnership,

"The Law of Negotiable Instruments
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Definitions, characteristics of a negotiable instrument, Notes, bills and cheques, Parties
to instruments, Negotiation. Endorsement liabilities of parties, Payment, discharge from
liabilities, Dishonour of instrument liabilities of parties. Payment, discharge from
liabilities. Dishonour of instrument. Notice and protesting..acceptance and payment for

honour. Compensation and presumpdunb Factoriss act, industrial relations ordlnances
and payment of wages act

Text Books:
e Khawel\jaAmjadSa[eed: Mercantile and Industrial Law in Pakistan(Latest Edition)
s |.R. Hashmi: Mercantile Law-Relevant Acts and Ordinances(Latest Edition)

MACRQ ECOMNOMICS

Key macroeconomic indicators, Role of government in “an economy,
Measurement of gross domestic product (GDP), Comganéats of aggregate demend
Consumption function and Keynesian multiplier, Investment,function, ‘Government
intervention “through monetary and fiscal policies, Impact of government mterventlon an
economic activity, lnﬂa’qon and unemployment, Aggregate supply and its determmants
Balance of payments (BOP) and trade Public financey Growth and development

Text Books:
« Samuelson and Nordhaus: Economzcs(Latest Edition)
» McConnel and Brue: Economics(Latestkdition)
« Saeed, AmjathawaJa Economy'of Pukistan(Latest Edition)
o Malik, Sohail: Economy of Pakistan({lzatest Edition)
e Survey of Pakistan (various issties)(Latest Edition)

"MONEY BANKING& CREDIT MANAGEMENT:

- Course Contcnts

Money and its'functions, The Monetary System, The Monetary Pohcy, The Role
of, State Bank Prudentlal Regulation, Commercial Banking, Banks and FlnanCIaI

lntermedlanes Credlt Creation, The Macro Role of Banks, Modern Banklng
Instruments, Theories of Islamic Finance

1
i

Text Bool\s

s hobertDAuerbaoh Money, Banking and Financial l\/\arkets, Ma‘xv{/el!
Macmlllan(l_atest Editicn) ‘ -

o Dudley G. Luckett: Money and Banking, McGraw Hill(Latest Edition)

s Roger LeRoy Miller and David D. Van Hoose: Modern Money and Banklng
McGraw Hlll(Latest Edition)

« Baye and Jansen: Money, Banking and FlnanCIal Markets an Eoonomio
Approach, AITBS(Latest Edition)

: 18-
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s Bennett T. McCallum, Monetary Economics(Latest Edition)

BUSIENSS TAXATION:

Introduction to Téxation system in Pakistan, Sources of Tax Law, Definitions in
Taxation, Tax Calculation for Salary, Business, Property, Other Incomes, Deprecratrons

Set of and Carry forward of Losses, Capltdl Value Tax, Sales Tax, Custom& Excrse
Duty.

Text Books:
« Income Tax By Muhammad MuzzamMoughal.(Latest Edition),
s Income Tax, Sales Tax and Custom & Excise Tax Acts.(Lates’lr Edition)

STATISTICAL INFERENCES:

Sets and Probability, Concept of RandomsVariables, Possibilities, Probablhtles
and expectatons Some Rules of Probability, Sampling Theory, Estlmatlon Theory,
Testing Hypothesrs One sample Tests, Two “Sample Tests, Regressror? and
Correlation, Analysis of Variance, The Chi-Square, Distribution, The F- Dls’mbutlon and

Statistical Inference Tests Based on F-Distribution, The students tDlstrlbutlon
Computer appllcatrons in-Statistics

Text Books:

"« Richdrd |. Levin: Statistics for Management(Latest Edition)
« Sher Muhammad Choudhry: Introduction to Statistical Theory(Latest Edltlon)
o Walpol: Statistical Inference(Latest Edition)
o Mensfield: Statisties for Business & Economics(Latest Edition)

COST ACECOUNTING ‘
introduction, Orgamzatlon and overview of the course, cost of good soled, cost of
good manufactured, the nature, concepts and classification of cost, productrcost
accumulation systems, costing and control of material, costing and control of labour
costing and control of factory over head. Job Order costing system, Process costmg,

Joint product and by product costing, Budgeting, Direct and absorption Costlng Break-
even analysis and cost- volume- profit analysis.

Text Books: '
e Ralph S. Polimeni, Frank J. Fabozzi and Arthur H. Adelberg: Cost
accounting(Latest Edition) 3
J Hllton Horngren: Cost accounting(Latest Edition)
s T. Lucy Cost Accounting(Latest Edition)

19
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= Matz and Usury: Cost Accounting (Latest Edition)

CALCULUS:

Objectives:

Introduce the students to d' Tarentiation and integration of b sic functions of one variable;

functions of several variables; pamal derivatives; optimization problems; some applications to

business and economics.

Course Deseription: .

The D‘privatiVe. Results of Differentiation, Derivative of Logarithmic }:\ponenual and
Trigonometric¢ Function. Differentials.  Growth and decay Models. Definite hrid Indetmlte
Integrals. 1cphmqup5 of integration.Integrals Involving Logarithmic, Exp(onentnl and

Trigonometri¢  Functions.Integration by Tables, Area under a curve and between cmves

- Functions of several variables, Partial derivatives and their apphcatlons to optumzatlon

Contents:
' Limits and continuity.
¢ The derivative
« Derivative of algorithmic, exponential and‘trigonometric functions
¢ . Curve sketching
« Application of derivative in Businessiand Economics.
« [ntegration
e Using integral in finding @reas
e Function of Several variables and their optimization -
e Infinite series
Differential equations.

&

Text Books:

« Ermets F, Heauesler Jr, Richard S. Paul, Introductory Mathematical Analysis for'

Busiess, Econorplcs and the Life and Social Sciences(Latest Edition)

s Budinck FS /—\pphed Mathematics for Business, Economics and Life and SOCIal
Scierfees.(Latest Edition)

PAKIST /-XN ECONOMY

Agr mu‘tuymll Sector: I\/tajor crops, cash crops, cultivated area, irrigated and un- wrtgated

area and agricultural inputs

Industry: Small, medium and large scale industries, major industries, employment
capital output ratio and industrial policy and prospects

Popuicltlon Population trend, birth rate, fertility rate, infant mortality rate rural urban
migration, male/female ratio, life expectancy and populauon pyramid !

: 20
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Education: Number of male/female educational institutions, student

‘ enrolment,
teacher/student ratioc, literacy rz*"> and education policy ‘

Health: number of hospitals, doctors and paramedical staff; number of medical colleges,
major diseases, access to clean water and sanitation

Services industry: Major services, hotels and motels, touris and transportation

Foreign trade: Major imports and exports, commercial policy, tariffs and quotas, export
subsidies and rebate, foreign exchange eamings and balance of trade

Monetary Policy: Role of State Bank of Pakistan in money supply,(tools of, monetary
policy, open market operation, bank rate and required reserve ratio

_ Fiscal Policy: Direct and indirect taxes, excise duty, government budget and government

expenditure

Banking: Commercial banking, non- bank:ng fmancxal institutions, msurance companies,
mutual funds investment banks, consumer banklng and interest-free bankxng

Inflation: Measurement of inflation, consequences of inflation, lnﬂation and
unemployment

Labor Force! Male/female, skilled/ unskilled, rural/urban self-employe d/employed labor
force and manpower plannlng

GDP: Measurement of GDP composmon of GLP, growth rate of GDP, per caplta GDP
and growth vs. development

Capital Markets: Stock exchanges and their functioning, role of Security EAchange

- Commission of Pakistan(SECP), stock index, and foreign portfolio investment

Infrastructure: Roads failway, alrplanes and merchant ships, telephone, radio, tv print
media and lnternet

Text Books:

« Saeed, AmjathawaJa Economy of Pakistan(Latest Edition)
o Malik, Sohail: Economy of Pakistan(Latest Edition)

= Waseer, Habibullah(Latest Edition)

¢ Hussain Ch. M. Economic Theory(Latest Edition)

o Pakié;tan Economic Survey (various issues)(Latest Edition)

COMPAN;Y LAW:
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Aims & Objectives:

This course will focus on the structure and characteristics of business
organ wmons with an emphasis on the corporate form of organization. Case law
and statutory material will be based on Pakistani law. Students will not be taught,
nor e\peued to know, all the pertinent Pakistani statutes in their entrrery, however,
after having taken this course, students should be able to identify, analyze and
research all legal issues relevant to corporations under Pakistani law. Examples
from American jurisprudence will be presented to emphasize certain issues and to
give the students a comparative perspective. Topics will include (imyno.particular

order) policy and economic under pinnings, basic fiduciary law, shareholder votmg,

derivative suits,

mergers and acquisitions, corporate governance and seeurrtres regulatron
The method of teaching will be primarily Socratic.

Contents:

Historical Background, Kinds of (Lompames Difference between a
Company and other Associations, Formations of] Comp'my, Promoters, Pre-
contracts, Articles and Memorandum of Association, Prospectus Membership,
Capital, Shares, Stock, Mortgages, Management, Directors, Meetings, Resolutioris,
Audit and Accounts, Winding Up, Schedules, Types, Consequences of Windiﬁg
up and-Dissolution. Company Secretary,and Responsibilities. |

Text Books:

Companies Ordinanee 1984.(Latest Edition)
Company Lawi by LagmanBaig(Latest Edition)

[N

PRINCIPLES OF MARKETING:

Introduction: Marketing in Changing World: Creating Customer Value and Satisfaction.
Strategic Planning and the Marketing Process, Global Marketing Envrronment Marketino
Research and Information Systcms, Consumer Markets and Consumer Buyer Behavro‘ul
Business Markets and Business Buyer Behaviour; Marketing Segmentation, Taroetrrrg, and

.Positioning for Competitive Advantage Product and Services strategy. New Products

|
Dev elopment and Produet Life-Cycle Strategies; Pricing Products: Pricing Consrderatrons and

Approaches, | Pricing Strategres Distribution Channels and Logistics Management, Retailing and
Wholesaling} Integrated Marketing Communication Strategy, Advertising, Sales, Promotloh and
Public  Relations, Per,sonal Selling and Sales Management, Direct and On_lrne Marketing;

 Competitive Strategies: Building Lasting Customer Relationships
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Text Books:

e Philp, Kotler and Gary Armstrong : Principle of Marketing, McGraw Hill, Co.(LateSit
Edition) '

William J. Stanton; Fundamental of Mcul\eum,, Etzel, and Walker McG1aw Hlll(Latest
Edmon)

.

ACCOUNTING FOR DECISION MAKING:

Introduction: Purpose and Nature ol Accounting, Various areas of Acuounung, Forms of
Business enterprises, Accounting Information users, GAAP, Conventions, Busmess transactions
and Accounting equation; Accounting Process: Recording changes in financial pesitionyDouble
entry Accounting. system, Journal, Ledger, Trial Balance, the Accounting cycle, Measuring
business income, adjusting-process, Completion of Accounting Cycle, Work sheet, Financial
Statements, and Accounting for merchandize business; Accounting Systems Special Journals,
and Internal control of Cash transactions, Bank Reconciliation, Accounts Recelvables and
Inventories accounting Methods, Plant Assets, Depreciation, Intangible Assets, Amortization and
Depletion Methods, Liabilities; Partnership: Formation, Division ofsIncome and Liquidation
process; C01p0mt10n Organization, Classes of Stock, Stock holder’s Equity statement, Stoek
value, [ssuance of Stock, Stock Dividend, Treasury otocl\,‘St.ock split, Measuring Comoratlcgn

Income, and Earnings Per Share; Measuring Cash'Elows) Statement of Cash Flows, and
Classification of cash flows '

Text Books:
s Robert F. Meigs and Walters/'B. Meigs: Accounting: The Basis for Business
- Decisions(Latest Edition)
+ Flamholtz, Michael A. Diamond: Principle of Accounting(Latest Edition)
« Frankwood: Business Aceountingl and Business Accounting-II(Latest Edition)

PRINCIPLES OF MANAGEMENT:

Introductiond Management Concept, Definition and process,” Managerial levels, foles &
skills, Evolutionsof management thought in changing environment, management’s ethical and
social responsibilitiesy Management Functions, Determination of Objectives & qoals Effectwe
goal setting, Management by objectives; Management Functions and Manaoement PIOCCSS
Planning, Olgamzmg, Leading and Controlling; Planning: The nature, pmpose and process
Hierarchy and types of organization’s plans, Stmlccm planning, Environment amlys1s SWOT
analysis, cmpomte buSLﬁess and functional strategies, Operational planning tools, Flow cltlalts
the Gantt charts, the load!charts, PERT, and the logical framework, Effective planning; DeC1s1on
Making & Problem Solving: The rational Decision-making Model, Decision 11’1211\11’10 styles
Committee and group aided decision-making, Organizing: Authority, Nature, Committee
Leadership: The Nature of leadership, Leade1smp Theories, Styles, and 81\111 Motivation:
Concept, Primary and Secondary motives, Motivation theories; Elements of Con‘uolhng An
overview of control, control process, critical control points and standards, contlol system,

Effective control system requirements, Resistance to control, Control st1ateoy choice, and
Methods ot control.

[\
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Text Books:

Harold Knootz&HeinsWeihrich: Management(Latest Edition)
Drucker, P.F,: The Practice of Management.(Latest Edition)

Stephen P. Robbins and Mary Coulter: Management.(Latest Edition)

[:3

a

-3

BUSINESS COMMUP\K AMON : REPORT WRITING:

Process of communication: Communication model, Channels of communication, Flow of
communication, Barriers to effective communication, How to make communication effective.
Communication theories: Interaction-information- Completeness. 7°c of commumcatlon
Conciseness-Correctness-Completeness, Clarity-Consideration- Courtesy- Concxeteness Wntten
communication: Letter-Memorandum-Circular, Agenda and minutes of meetmg Business
research report: Types, Format, Language & Style, Market report: Types- Format, Thesis and
assignment writing. Oral communication: Meeting: Types and conduet, Interview: Types and
conduct, Presentation or speech: Types-Planning-Delivering the presentation or speech,
Workshop and seminar: Planning-Conduct. Communicatiofi strategy: Image building, Minus
image and its implications, Developing a positive corporate image, Messages choice: Favorable,
unfavorable, negative and persuasive. Précis writing: Methods of précis writing Principle points
to be kept in mind while writing précis, Specimen of ‘passages and their précis. Essay writing:

Characteristic of a good essay, Classification, Hints on essay writing: general plepalatlon
special preparation.

Text Books: 1
s Murphy and Hildebrandt, Effective Business Communication.(Latest Editjon)
s Coutland L. Bovee, Jhon V. Thill, Business Communication Today.(Latest Edition)

BUSlNESS MATHEMATICS & STATISTICS:

Mathematics: chc mathematical concepts and their application in various busmess real
numbers, discretewand LOHUDUOUS variables, functions, linear and. exponential functions,

" simultaneous @guations, matrix algebra, compounding and discounting techniques, basic algebra

and set theory, permutation and combination, and differential calculus.

Statistics: ' Inmoductwn The statistical analysis of managerial problems., The
important aspects of statistics, which are applicable to management, are discussed. This 1ncludes
collection 4 qqd classification of data, measures of central tendency and dlSp6151011 p1oba ility,
probability distribution, FSUI‘I‘I&UOH regression and correlation analysis, time seues analyS}s and

fmecastmo and index numbels

Text Books:

o Mansfield, E., Statistics for Business & Economics: Methods and Applicationsi.(lj_af[est
Edition) ‘ o
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¢ Danier, W.W., Terrell, J.C, Business Statistics: Basic Concepts and
Methodology.(Latest Edition) 1

¢ lgbalBhatti: Fundamental of Statistics. L’lt@bt Edition.

e Sher Muhammad, Elements of Statistics, Latest Edition.

PUIN BUSINESS AND OFFICE AUTOMATION:

Introduction: Definition of Computers, Types of Computers, And Generation of
Computers Hardware: Hardware components and peripherals. |

Softwirt Introduction and function of systems software, Application Packages, Level of
. languages W indows — XP: Introduction and concept of Operating Systems, Function Accessories
MS — Word: Introduction to Word Processing. Inserting, deleting text, save and exit file,

~ open and close file, copy and paste text. Find and replace contents, dold, undexline, italic, font

~and- font size, paragraph settings, bullets and numbering, border and,shading, columns, tab
setting, change case, header and footer, print preview and print, insett page, page break, date and
time, spelling and grammar, mail merge, tables, insert/delete ¢olumn and row.

MS —Excel: Introduction to spreadsheets, inserting data,in aiworksheet, save and exit ﬁle
open and close, cut copy dand paste the data, formattingg cell, column, bold, italic, underline, font
and font size, borders. Formula writing, print preview and print, insert: cell, row, column,
pictures, full and filter data, generating charts, spell checker, find and replace. ‘

VIS — Power Point: Creating a bagic presenfation, building p1esentatibr modifying
visual elements, formatting and checking tu<1 inserting objects, applying tlansmons Preparihg
handouts and slides for display.

MS —Access: Introduction to database, designing database files, commands in databa$e,-
working with file, brows and edit, Sort, indéXing and filter printing and reporting, set command
and functions, data importing an@exporting, link with the files.

Text Books:
s Peter Nmton Innoducnon to Computers.(Latest Edition)
Obnen Maragement Information System(Latest Edition)

David Olson: Manaoemem Information System(Latest Edition) -

[

L]

HUMAN RESOURCE MANAGEMENT:

Introduction: Concepts of human resource management, Human Resource Challenges
Human I\LSOLHLG Functions, Philosophical approaches to Human Resource Manaoemeqt Job
Design and Analysis: An overview of Job design, Techniques of job design, Job a'malys1s
Collection of JOb information, Applications of job analysis information Hum’m R€SOUIC€S
Planning & Recmnmem Significance of Human Resource Planning, The plarmmg process the
1mplcmentatlon of p1001arn Recruitment & selection policy issues, Source iof recruitment,
Selection process & procedure, Ev alustion of Human resource Planning & Recruitment Cayeer
Planning & Development: Promotion, Anachronism, Demotion, Sepalatloﬂ T1a1nmg and

.. |
Development: Significance of training & development, & Principles of training & development

!
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Traning & development metho”  Evaluation of training & "development, Motivation and

Reward System: Concept of motivation, Reward systems, Motivation through job deswn
Motivation through emplovu participation, Other motivation techniques Performance Applcusal
Appraisal: Delinition and applications, Basic consideration in appraisal, Appraisal n methods,
Legal  issues  for  appraisal,  Appraisal  chalienges  Compensation  and Services:

Objectives/ l\uuomlc of Financial compensation, Challenges affecting compensation, WaC‘re

- criteria, Policy and principles, Job evaluation and its system, (,ompc,nwtlon for administrators &

protessionals, Financial benefits and other services Discipline: Concepts of discipline, P1event1ve

& corrective discipline, Negative & positive approach, A.dministration of dlsmphnary actlon
Grievance handling,

Text Books:

s William B. We1thel& Keith Davis: Human Resource & Personnel, McGraw Hill.(Latest
Edition) '

¢ Bernardin& Russell: Human Resource Management McGraw Hill.(Latest Edition)
e Fred Luthans: Organizational Behavior. McGraw Hill.(Latest Edition)
= Robert Kreitner& Angelokinicki: Organizational Behavior, IRWIN (Latest Edition)

INDUSTRIAL AND MANAG Ehlg‘uu ACCO‘UNT‘T“

[ntroduction: Managerial accounting: A perspective, Qost terms, concepts and classification.
Responsibility Accounting and Cost Allocation,con¢epts: Responsibility accounting centers and
performance reports. Cost Flows and’ Accumufation: The basic cost flow model, Cost
accumulation:  Merchandising  organizations-  Manufacturing  organizations- — Service
organizations. Costing Systems:, Job ordef=costing systems, Process costing system, Hybrid
product costm system, Cost man:lgem(,m systems for new manufacturi ng envu onment.

Cost Behavior and Estimation: Cost behavior patterns, Cost estimation methods. Cost -~ Volume
~ Profit Analysis: The breakeven point, CVP analysis, CVP with multiple ploducts Cost
structure and leverage analysis. Standard Costing Systems: Standard costs and cont1ol setting
cost standards, Oveghead ‘application in a standard costing system, Analysis of cost variances.
Differential Cost AnalysistDifferential costs versus variable costs, Differential costs versus tota
costs, Cost analysisufor pricing decisions, Make-or-buy decision. Variable Costing: Vamable
costing versus full labsorption costing, Appropriateness of variable ‘costing & full ﬂbso1pt10n
costing methods. Flexible Budgeting: Static budget versus Flexible budoet,‘Sales achvlty
(Volume) Variance, Profit variance analysis, Variable. manufacturing costs vauance Budgetmo
& Monitoring: Framework of budgeting, The master budget development process, Budgetmg n -

merchandising operations, service enterprising & non-profit organization, Budget under
. i . .
uncertainty, Reports for monitoring. '

Text Books: - .
¢ Ronald W. Hilton Managerial Accounting McGraw Hill.{Latest Edition)
¢ Charles T.  Hongrenlnroduction to Managerial Accounting Prentice Hall,
International (Latest Edition) ’
»  Garrison: Managerial Accounting McGraw Hill.(Latest Edition)

i
d
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. Matz& Usry, Cost Accounting.(Latest Edition)

- PPLIED BUSil JORN R}mbLAl\Ch.

B Introdu‘ctlon to Business Research: Business iResearch' Definition - & . Nature, Thé
~  Scientific Method, The Business Research Process, Errors in Business Research Resea1ch
i Design and Data Sources: Types of research and research designs, Primary data and its somce§

Secondary data and its sources. Data Collection Procedures: The Measmement P10c:ess‘
"~ Concepts of vahdlty and fe liability, The casual design procedures, Data Collection Method's
Observation, Document'uy -Historical Method, The = Survey Method, Data Collec‘aon
[nstruments: Questionnaire, Interview and Scheduling, Problems in Data Collection. Samphng
.~ Sampling Concepts, The Sampling Procedures (Types of S Sampling), Determining a sample size
& Selection of sample. Data Processing And Analysis: Basic «concepts of data plocessmo
Computer 1(,pi€b€llt'lt10n Data Matrix, Data Storage- Data. Processing flow: Editing, Coding,
- Handling Blank Responses, Coding, Categorization, Converting, Welchtmg,‘Stouno eto.,
. Alternative processing tlows, University data analysig, Measurement of central tendency,
Measurement of dispersion, Hypothesis Testing, Bavaria data analysis, Linear Correlation,
Simple Regression, The Chi-Square Test, The Ctoss;Tabular Tables, Elaboration of
relationships, Multivariate data analysis: Interdependence Methods, Factor analysis, Cluste1
analysis, multidimensional analysis, Multivariate data analysis: Dependence methods, Multlple
- Regressions, Analysis of Variance: & Covariance, Discriminate analysis. Resealch P10Ject
Proposal: Rationale for the study defining thesproblem. Research Objectives, Infomnhon needs,
Research deSWn Data collection procedure, Data processing & analysis, Reseeuch Team and 1ts
t profile, Budoet Time Table

o - Text Books:
i « Ranjit Kumar, Research Methodology, Sage Publications.(Latest Edltlon)

s Dam Remenyl, Doing Research in Business and Management, Sage Pubhcmons (Latest
' Edmon)

s C. WilliammEmory, Busmess Research Methods [RWIN.{Latest Edition)

ECONOMIC THEGRY AND ISSUES:

Inuoductlon Basic Economics Concepts, problems of Economic Organizations, Markets
- and Elements of supply and demand. Supply. demand and product markets: demand, utlhty and
consumer behawm and business organizations. Theory of production and 11‘18_10111211 p1oducts
analysis of costs, compbtltwe ‘markets, monopoly and imperfect competmc;)n Production
. Function and Distribution: Factors of Production, Pricing of factors of production. Markets and
- Economic Efficiency, role of Govermment, Economic Systems, Economic Growth and
International Trade. National. Economy facts: National income Accounting,, Measmement
Income and Spbndmgu Money, Monetary and Fiscal Policy, International Linkages. Aggxegate

* \
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Demand, Supply and Growth, Cousumption and Suving, Inflation, Unemployment, Budget
Deficit and International Adjustment. ' |

Text Books: : :
Robei‘t;S.l”'indycluStLDanial L. Rubinfeld: Microeconomics, Prentice Hall(l_a}‘[est Edition)
RudigerDombusch& Stanley Fischer: Microeconomics, McGraw Hill(Late%t Edition)

e C.EFerguson&] P.Gould: Microeconomics Theory(Latest Edition) '

Samuleson&Nordhausan: Economics, Tata McGraw Hill(Latest Edition)

&

@

@

FINANCIAL MANAGEMY NT:

Introduction: Nature, scope and functions, Financial decisions, fareas, Objectives pf
financial management, Framework for financial management, Working Capital Management:
Concepts and components, Determinants of working capital requirement, Working capital
conversion cycle and identification of risk. Cash and Marketable Sectrities Management:
Objectives oflcash management, Rational for holding cash, Determinants of cash needs, Cash
management strategies. Credit Policy: Optimal credit policy, €redit granting policy, Credit
collection policy, Analysis of changes in credit policy PFinancial Markets: Money market,
Institutional framework with reference to Pakistan/ Capital Markets, Primary| vs secondary
markets, Sources of Finance: Short term financing: Trade credit, commerciail b4111<_10ans,
collateral supported loans and commercial paper, Infermediate financing. The Valuation
Concepts: Key concepts of value, Time-value congept, The valuation process, The fundamental
valuation model, Valuation of securities. Financial Forecasting: Short term financial projectiof"lls:
Cash budget and pro-forma financial statements, Long term financial projeE;tions. Capif‘gal
Budgeting: Nature & process, Estimation and identification of the relevant cash flows, Capi{tal
budgeting evaluation techniques, Capital lationing. Dividend Policy: Determinarits of dividend
policy, A.ltern:ate dividend policies. ‘

Text Books: ' ‘
s Weston & Brigham: E.sentials of Managerial Finance, The Dryden Press.(Latest

Edition) | B

o Jamed GiWan Horne: Financial Management & Policy, Prentice Hall.(Latest Edition)

« Gitnfan: Managerial Finance.(Latest Edition) ‘

¢ Richard Brearly& Stewart Myers: Principles of Corporate Finance. McGraw Hill.(Latest
Edition) . o

MANAGEMENT INFORMATION SYSTEM:

INTRODUCTION TO INFORMATION TECHNOLOGY ‘

INTRODUCTION TO COMPUTER SYSTEM: Hardware, Software, Electronic Data
Processing, Input, Processing and Output Techniques : ﬁ ‘ 4

MANAGEMENT INFORMATION SYSTEM: Needs for MIS, Evolution & Types of

Information System, (MIS, DSS, Expert System), The concept of Data and Infomz}ation
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DATABASE MANAGEMENT SYSTEMS: The concept of DBMS, I—Iierarcby df
Database, Elements of DBMS, Contents of Files

- INF ORJ\/ ATION SYSTEMS FOR BUSINESS APPLICATION: Executive Iniounahon
. System, Mdnuh furing 1niounauon System, Marketing Information System, FIS, HRIS
COMPUTER NLT}WORL\S Types of Networks, Application of Netwo1ks Network
"~ Structure, Network Standardization, Example Networks, Network Software. :
= INTRODUCTION TO gUSIVERS TELECOMMUNICAT ION: Communication
"~ Channels, Channel Configuration, Channel Sharing, Modes of Transmission

OTHER RELEVANT TOPICS: Artificial Intelligence (AI), Office Automation,
Multimedia, Computer Viruses

- Text Bookss

&

B Jmaes O, Brien Introduction of Information Systems with supplement I\/IcGlaw Hﬂl
- " New York.(Latest Edition)

- ¢ Robert Schulthies& Mary Sumner: Management Information System, with
. « supplement. McGraw Hill, New York.(Latest Edition)
.+ David Olson: Management Information System. McGraw Hill.(Latest Edition)

PRODUCTION & OPERATION MANAGEMENT:

Introduction: Importance off opemtion management, design of and effective operational

- system mcludmg a thorough understanding of vamious operational strategies and theu implicative

impact on the over all production and operation‘e! a‘eompany. Operations manaoement and

- corporate  profitability.Characteristics of “a  manufacturing system. Difference between

' mcmuiaemuno and service operations. Various. forecasting techniques including simulations and

aggregate pxoduct planmm for cttaining TQM. Japanese style of manufacturing utilizing
- techniques and trends for attaining(quality @ssurance with the use of techniques such “kanban”.

- Capacity planmn process design, facility layout and location.Implementation of an effectwe

_ operational strategy with a perspective emphasizing on the operational system of the future in the -
global market.

Text Books:

¢ James D.Dilworth® Production and Operations Management, McGraw Hill.(Latejst
Edition) ' ‘

.- ¢ Elwood S, Buffa and Rakesh K. Sarin: Modemn Production/Operations
Management,8e, Wiley(Latest Edition) ’

: ENTREPRENEURSHIP

- Introduction: Entrepreneurial Perspective, economics and entrepreneurship, process, VFHtU.lCS
- practices and characteristics. Entrepreneurship and new- free enterprise: Entlepreneulshlp
venture oppdortunities, innovations, change, fantasies, Environment of small busmess, lsomces
and resolutigns, cor Jomte enti. i€ lnsmp risk failure and n.w venture unit, fea51b1hty of

| 29
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plaiiing and concepts of planning, stages of growth model, responsibility of feasibility plan.
Product and se}-vices concepts: Product servicing concepts and cominercial opportunities (macro
over view). products and technology, identification opportunities, product development life
- cycle, product protection, trade mark and patents, process of patents, validity of property rights
and accessing government information. Human resources side of enterprise, infrastructure of
services, types of service venture, success factors. Marketing and new venture development:
‘Marketing research foe new ventures, marketing concepts, startup of marketing research, market
focused on organization, sources of market intelligence, competitive analysis and implications of
market research. Marketing strategies and functions and product concepts, 4 Ps, makmg

marketing plan, changing international ventures. Entrepreneurial team and business formatlon

human resource and 1elauons BOD,legal aspects, acquiring a business, evaluation ‘of acqmsmon

opportunities dnd methods of valuation. Financial resources and asset management, different
types of financing, buy or lease. Organization cycle and growth of orgamization, st1ateg1c
management for success of enterprise, looking towards entrepreneurial career.

Le\t Books:

&

David H. Holt: Entrepreneurship, New Venture- Creation, Prentice Hall(Latest Edition)

» Bill Bolton & John Thompson: Entrepreneurs Talent,, Temperament, Technique,
Butterworth Heinemann(Latest Edition)

MANAGERIAL ECONOMICS:

Natm‘e Scope and Overview of Managerial Economics

The Nature and Scope of Managerial“Economics.The Managerial’ decision making
process. Theory of the firmiwProfit maximization, Cost Minimization. Econom10
optimization.Economic ¢‘eelations of variables’The Incremental concept m
Economic - Analysis.Demand, Supply and Equilibriur.

Demand Analysisy Estimation and Forecasting

The Basis for Demand.The Market Demand function. Demand sensitivity analy51s _
* Elasticity, Priee)Elasticity of Demand with Managerial applications. Income
'Elasticity of Demand with Managerial applications. Application of Regression
Analysis: Demand estimation. Demand forecasting.

Production and Cost Amly51s
Production functions. Total, Marginal and Average Product.Revenue and Cost in

Production. Productlon - function estimation. Product1v1lty
Measurement. I[omocenous and Homothetic Production Function. Short run and
long run cost curves. Le’umng curves and application.Cost-value- proﬁt analy81s

Department of Business Administration, Faculty of Management & Administrative Sciences
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Linear Programming ‘
Production. planning for a single product Production planning for a mumple
products.Graphic soeuf cation and solution.Simplex method of solutlon The dual

in  linear programming. Shadow prices in linear pmmdmmmg

Decision Making Under Risk and Uncertainty

Introduction. Risk Analysis of Decision Alternatives. AdJustment for Risk m
Decision Making.The Expected Value Criterion.The Standard ¢ Deviation
Criterion.The Coefficient of Variation Criterion.The Certainty "Equival‘er‘lt
Criterion.The: Maxima and MaximaxCriterion.The Decision /ree  and Joint

Probabilities. Optimal decision Strategy. Limit Pricing md Preventing e*1t1y

_Pricing Analysis and Decisions |
A Review of M rket tructures  and Basic Pricing
Models.PerfectCompetition.Monopoly.MonopohsticCompetition.Oligopoly.Selecf
ed Pricing Models.Marginalist Pricing. Mask “up /pricing. New Product
Pricing.Oligopoly Model. Contestable Markets.Pricing Strategies for Firms and

Market Power.MonopolisticCompetition.Price Dlscumlmtxon Monoposony and
Price PlOdUCt

A Critique Oi Traditional Theory of the Firm

Full Cost Pucmg Model.Mark-up’ Pricing Model. Prorﬂem fro Mfugmal P11ce-
formula.Limit Pricing Models.

Managerial Theories and Models of the Firm

Baumol’s Theo1y of Sales Revenue Maximization. Marris’s Model ot Managerial

Enterprise. Williamson’s Model of Mamgenal Dmcreuoa Topics, Behavmlal‘
Model by Cyentiand NlalCh :

Public Sector Productson and Pricing of Goods.

Public and Private Goods and their pricing mechanism. Decredsing cost Industly
and pricing. Externalities and Market Pricing issues. Rent seeking :and control.
Government Policy and International Trade, tariff and pricing. Import
‘Competitiveness and  tax, International pricing Techmques /' Strategies.

Capital Budgeting and Investment

i
Pre-requisites of Capital BudgetmO Investment Criteria and Decisions. Cash ’ﬂdw
estimation, Internal Rate of Return, Profitability-Index Criterion and other
criterion. Optimal Capital Budget.

Department of Business Administration, Faculty of Management & Administrative Sciences



University of Surgodha

Text Books

1. Douglas, E. J. Nhnaomnl Economics, P1ent1c:e Hall, (1990).(Latest Edmon)

2. Hirschey, M. Manageual Economics, (10th edition) U.S.A. Thomson South—
Western, (2003). (Latest Edition) |

3. Hirschey, M. and J. L Pappas; Fundamentals of Managerial Economics, Drydeﬁ
Press, (1998) Latest Edmon) ‘

4. Kent P, and P Young., Managerial Lcononncs Economic Tools for Today S
Decision Mal\ens (41h Edmon) Pearson (2003).(Latest Edition)

Eiecﬁ*ve — 1
Flective - IT

STRATEGIC BUSINESS MANAGEMENT:

Introduction: Strategic management, Definition andwprocess, nature of st1ateg1c decisions,
The strategy managers: the role and tasks. Strategy Formtlation: Information Inputs Opelatmg
environment scanning, Structural analysis of com petitiveiforces, The Structure and performance
of the industry as a whole. Strategy Formulatidn: Mission and Objective: Concepts: Mission,
goals, objeutlves and targets, Mission developmentiand statement, Relationship. The stlategy-
making hmamhy corporate strategy, Fum€tional strategies, operating strategy, factors shapmg
stralegy. Action Plan Choice: The genefic) competitive strategies, the offensive stlateclc
postures, the defensive strategic, posturesy’ corporate diversification strategies. btrategles
Evaluation and Selection: Evaluation models, Growth share matrix (GSM), Gene1al electric’s
stop light und Life cycle analysisy, Gap analysis, Directional policy matrix (DPM) Selection
models and contexts. F unctionsStrategy Formulation: Selection of functional areas, Founulatlon
of functional objectivesy Formulation of functional action plans.” Strategy Implementation:
Analyzing strategy-change, ‘Analyzing organizational structure, Ans lyzing organizing culture,
selecting an implementation app: vach. Strategic Control: The strategic control process. A Case

Analysis Framework: Diagnosis and record of the current situation, Identification and record of
the strategic issuesand'key problems. :

Text Books:

¢ (. Johnson & K. Scholes: Exploring C01po1at'= Strategy, Prentice Hall.(Latest Edition)
e Wheelen: Strategic Management(Latest Edition)

» Fried. R. David: Strategic Management, Prentice Hall.(Latest Edltlon)

*  Thomous, Stricklend: Strategic Management; BPL, IRWIN.(Latest Edition)

ORGANIZATIONAL BEHAVIOUR:

Department of Business Administration, Faculty of Management & Administrative Sciences |
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perspective on organizational behavior,

Introduction and Background: Organizational behavior: Key conceptsE A hlstoncal

Organizational behavior and contempomly issues.
Organization: Structure and Design: The nature and purpose of organization, The classwal and

B modern concgpts of organization, Span of control and organization structures, Authouty

=1

Culture: The dynamms of organiz ‘icn’

relations: Line, staff - and functicnal, Authority:
Departmentalization, Organizational life cycle stages, The contingency approach c;f organization
design, Today’s organizations and V’ulOle designs, Organizational effectiveness Owamzatlonal
s culture, the basic approaches to or gamzatlonal cultLue

Delegation and decentralization,

the cross-cultural. awareness, total quality culture creation, changing and developmg cohesﬂ/e

or 0‘11112&11011

culture Ormnuahonal Change and Development: The nature and typology of

organizational change, The diagnosis of forces for change, The models and dynam1cs of p‘lanned
Resxbmnce to ¢hdnc and its management, Techniques for managmg change
Organizational devdopment Objective & model, Change management and/Contemporary issués
- 1n TQM. ]T‘OL}Dd&UODS of Individual Behaviour: The perception process, The attribution theory,

- change,

Personality whd organizational behaviour, Attitudes, per
~ &behavioural’ modlhcatmp Behaviour Modification: Behavioural learning models Pnnmples of

sonal values ands eth’iCS' Learning

" behavior modification, the process of modifying on-the-job, behaviour, Behav1ouralself

management Socialimtlon and Mentoring:

The organizational “socialization process, The

socialization techniques, Mentoung, Organizational roles land norms Work Lnoup Behav1ou1

- Work group:

4

Types, tuncnons & development processyWorkygroup structure, composition and
effectiveness, Inter group interactions, Organization| influence tactics, Olcammhon S pohtlos

- Strategies for improving work group performance. Organizational Conflicts Manaoemem The

nature of conflict, Functional versus dysfunctional conflict, Approaches to effectlve conflict
resolution, Conflict sumulcmon

Text Books:

- . &
&

" w

Judith R. Gordon, bluanuauonal Behavior, Prentice

Hall.{Latest Edmon)

Fred Luthans: Organizatio 5l Behaviour(Latest Edition)

Davis and Newstrom, Human Behavior at Worle
Hill.(Latest Edition)
Robert Kreitner&,Angelo Kinicki Organizational Be

TOTAL QUARITY MANAGEMENT:

Unit 1. Introduction to Total Quality ‘\’Lmaoemlent

1.1 Dehmng Total Quality Management -

1.2 Basic Approaches of Total Quality Management
1.3 Gurus of Total Quality Management

1.4 TQM Framework

1.5 Awareness about the improved quality

1.6 Historical Review

1.7 Obstacles in implementing TQM

1.8 Benefits of TQM

2. Leadership and Total Quality Management

.1 Defining Leadership
.2 Characteristics of Quality Leaders
.3 Leadership Concepts

RS NN ]
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4 The seven habits ol highiy effective people

5 Ethics and Quahty

6 Deming Philosophy

7 Role of Leade1s in TQM

8 Implementation

9 Quahty control

10 C01e Values, Concepts and Framework

11 Sh ategic PhnmnU and Communication

.12 Decision I\/[akmo

Unit 3. Customcr Satisfaction and Employee Involvement
~ 3.1 Customer Satisfaction (An Overview)

2 What is customer?

.3 Customer pelcéptlon of Quality and teedbdck hom customer
4 Lﬂectwely u:ma customer complaints

S lmmfoumng needs into requirement of customers and importance of customer
etentmn

.6 Employee involvement in improving quality.

.7 Motivational theories

.8 Empowerment

.9 Teams and there effectiveness

.10 Rewards, Recognition and Performance appraisal
.11 Union and emplovee involvement

12 Benefits of unployee involvement

2.4
2
2.
2.
2.
2.
2.
2.
2

t
o) L;J L;J UJ bJ L)J

b.) L;J L)J bJ b) bJ b.)

© Upit 4. Continuous Process of Improvement and Performance Mmsures
4.1 Pertection through continuous improving process
- 4.2 Process _
4.3 The Juran Approach to continfious improvement process
4.4 Improvement Strategies
- 4.5 Types of Problems
4.6 Problem solving method
¥ Kaizan
- A "> Reengineering
- » Six Sigma
4.7 Objectives of Performance measures
4.8 Appropriate Strategy
4.9 Presentation of Performance Measures
4.10 Quality. Costs
4.11 Malcoln'Baldrige National Quality Award.

enchmarking “A tool for Contmuous Improvement”
Concept of Benchmarking

.2 Importance of Benchmar kmo

Déefinition of Benchmaﬂ(mg

lmpmtant Reasons of Benchmarking

Process of Benchmarking

Deudmo what to Benchmark

Be

A

Unit 5.

nchmall\ Planning
, cUons to close the Gap between Benchmark
. 5. 9 Pitfalls and Criticisms of Benchmarking
Unit 6. Quality Management System
. 6.1 ISO

\UﬁU\U\U\UnUnU)UIm
m\)o\u14-\—b31\)r—4
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Unit 7.

" Unit 8.

.2 Benefits of [SO registration

5.3 ISO 9000 Series of Standards

5.4 1SO 9001 requirements

.5 Implementation of Quality Management System (ISU)

.6 Documentation -

.7 Internal Audits

.8 ISO Certification for Service Organizations

.9 ISO VsBaldrige Award _ ,
.10 Standards in Pakistan

nvironmental M‘macement System

.1 Introduction to Envnonment'll Management Standards
2 1SO 14000 Series Standards

.3 Concept of ISO 14001

4 Requirements of ISO 14001

.5 Benefits of Environmental Management System

.6 Integrating ISO 14000 with ISO 9000

) l\eldtlonshlp of St'mdaxds with Health and Safety

Qu‘xhty Function Lepioyme nt and Quality by Design |

8.1 Comept of Quality Function Deployment
3.2 Role of team in QFD

8.3 Benefits of QFD
8.4 Driving force behind QFD
8.5 Pxoce_ss of 111fd1111at1011 by organization -
8.6 House of Quality
8.7 Building House of Quality
3

8.8 Qud ity “Function Deployment Process

Unit 9.

0.

8.9 Concept of Quality by Design
8.10 Rational of Implementing Qualitysby Design
8.11 Benefits of Quality by Design
8.12 Communication Models
13 Implementation of Quality by»Design
1

8.
8.14 Tools used for implementing thty by Design

Mm‘wement and Technical Tools for improving
0.1 InUoducUon of Management Tools and there importance
0.2 Forced Field Analy31s

0.3 Nominal Group Technique

0.4 Affinity"Piagram

0.5 TreeDiagram

0.6. Matrix Diagram

0.7 Process decision program chart

0.8 Aétivity network diagram

0.9 Just in Time and Tust in Case

0.10 Concept of Statistical Frocess Control

0.10.1 Pareto Diagram

O 10.2 Process Flow diagram

Q 0.3 Cause and effect diagram
0.10.4 Check sheets

0.5 Histogram

0.6 Conirol Charts

0.7 Scatter Diagram

1

1
0.1
0.1
0.1
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Text Books »
- . Total- Quality Management
" By: Dale H. Besterfield
(Latest Edition) |
2. Quality Management
= - By:Donna C.S. Summers

3. Total Quality Management

< - By Joel E. Ross
(Latest Edition)

“ Elective -I1I
- Elective - IV

- _ Specialization in Finance

- FINANCIAL STATEMENT ANALYSIS -

Department of Business Administration, Faculty of Management & Adminisuative Sciences
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~ - This«course on financial statement analysis provides students with a fundamental understandmo

- Income St'xtement Expenc{mues Vs Expenses, ‘Adjusting entries,andutheir types,. Statement of

of how to interpret accounting.data presented in financial statements 1ssued by 001po1at10ns The
course introduces and analyses. the relationship between business activities (phmnrig, financing,
invésting and operating) and financial statements. It demonstrates popular tools and techmques
in analyzing and inter preting financial statements with an emphasis on the need of users of
financial statements. The basic concepts and conventions applied to the construchon of ﬁnanclal
statements is briefly viewed, Pmphasls is phced on the mtelplelatlon of financial data by means

of comparative statements, trend percentages, detailed analysis of working capital and extenswe

use of various crene1a11y qccepted ratios. Sales Management ' ‘

C0urse Content: Intloducuon to accounting & accountmc principles, Generally accepted

~accounting principles (GAAP),Accounting cycle/process, Rules of Debit and C1ed1t Steps 1n

1

- |
accounting cycle, Limitations of - trial balance, Preparing financial statements, B'llance Sheet

V
i

aner‘s equlty:., Closing entues Statement of Cash flowsgParts of cash flow statement, Notes to

financial  statements, Accoun‘tmﬂ' Policies, Invent01y Agcounting  Policies, Depreciation

accounting policies, Methods of computing depteciation, Annual report g oenented by busmess
Audit’s report, lypes of busmess Using Financial Statements Information, Fmanual Statement
Analysls Rfmo Analysis, Vemcal & Worizontal analysis, Different 1ypes of 1atlos L1qu1d1ty
Leverage, Coverage, Activity, and profitability Ratios.

Recommended Text
Financial Smtemem AnalysiSby Charles Gibson

CORPORATE FINANCE

Fundamentals of.Corporate Finance, Inhoduchon of Cor pomte Finance, Financial Management

- Vs.Management Accounting

Financial I\/mnagement An Overview

Concept of Pr oﬁt Maximization vs. Value Maximization
Concept and Measurement of Cost of Capital

Concept and Measurement of Cost of Capital

Cost of Capital —Problems and Case Study

Financing Decisions ' _

Operating, Financial and Combined leverage

Financing Decisions '

Operating, Financial and Combmed leverage

37
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Capita! Structure: Cost of Capital and Valuation
Capital Structure: Cost of Capital and Valuation
Designing Capital Structure

Long Term Financing:

Capital Markets

Equity /Ordinary Shares

Term Loans, Debentures / Bonds and Securitisation
Hybrid Financing Instruments

Analysis of Risk and Uncertainty

Derivatives: Managing Findncial Risk

Dividend and Valuation

Dividend and Valuation

Dividend Policy and Determinants of Dividend Policy
Theory of Working Capital Management
“Management of Cash and Marketable Securities
-Inventory Management

‘Receivables Management

Reference Books

Haley, Schal, Introduction to Financial Management, Tata MeGraw Hill, New Delhl
Pandey, I. M., Financial Management, Vikas Pub., NewDelhi. ;
Van Horne, James C., Financial Management and Policy, Prentice Hall of India, New Delh1
. Mao, James C. T, Quanutatlve Analysis of Financial Decisions, Macmillan.

5. Solomon, Ezra, The fhemy of Financial Management, Columbia University Press, NY.

C . Bierman, Harold and Smidt, Seymour, €apitalBudgeting Decision, Collier.

7. Hampton, John J., Financial Decision Making, Prentice Hall of India, New Delhi.

WY D —

ES

INTERNATIONAL FINANGE

INTRODUCTION TO INFERNATIONAL FINANCE (Module One, 6-8 hours)
« Introduction to the Fopic in Company Context

« Size and Scope of International Business

» Size and Scope of Fereign Exchange Markéts

* How Foreign Exchange Affects International Business

« Why the Company Needs Expertise in Internaticnal Finance

FACTORS THT AFFECT EXCHANGE RATE MOVEMENTS ( Module Four , 6-8 hours)
+ The Problem of Foreign Exchange (FX or Forex) Chapges

« Getting Started in Trading Currencies

- Principles of Forecasting

+ Currency "Crises"

+ Interest Rates - IRP

» Inflation - PPP

+ Economic Growth

- Government Actiens -

MANAGING FOREIGN EXCHANGE RISKS (Module Five, 5-8 nours)

Depurtment of Business Admml:udtxon Faculty of Management & Admmlbudtm Sciences
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_ . = TazSpeculator

« Adj u:tmg Prices
~ + Dealing in Single Currency
+ Leads and Lags
<+ Forward Contracts
© o« Futures
-+ Options
- = Swaps

+ Hedging Principles ‘

. FORECASTING EXCHANGE RATES (Module Sm 6-8 hours)
- Fundamental Forecasting '
» Technical 1*01ecastmg
- Using Experts

+ Inflows Exposure
. ~+ Qutflows Exposure

© _~ Netting

+ Economic or Business E\posme

..« Review Figures for Korea Sensitivity Analysis

* Risk Assessment
MANAGING E\POSUR}: HEDGING METHODS (Module Eight,
- Arguments Regarding Hedging R; ks
- * Types of Exposure

MEASURING EXPOSRUE TO FOREX RISKS (Module Seven, 6-8 houls)

6-8 hours)

+ Assess & Manage Transaction, Economic, and Tramnslation Exposure
- FOREX LH«LCTS ON DFI AND CAPITAL BUDGETING (Module Nine, 6-8 hours)

« Investing in bmgapme
+ Gathering the Facts
-+ Resources for the Analysis
- Risk Analysis
« Tax Exposure
- Capital Budgeting Review
+ FASB Rules Review
FINANCING IMPORES AND EXPORTS (Module Ten, 6-8 lmuls)
+ Import-Export Opportunity
- Trade Terms and Resources
« Letters of Credit.and Payment Terms
« OPIC -
» Terms and Resources for Trade
+ Methods of $1101't term financing
- Counter Trade

« Argentina

» Japan :

- Islam - Bahrain, Saudi Arabia, Libya
» China and India '
+ Keeping an Eye on the Future

Department of Business Administration, Faculty of Management
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. evaluation, and risk measurement. We’ll emphasize stocks
- fixedincome securities and financ..! derivatives will also be cc: m“.wd

Umve[sm' of Sargodha

* Thoughts from Professional Financial Managers

Textbook ‘ '

International Economices: Theory and Policy (Sixth Edition) by Paul Krugman and Maurice
Obstteld

Selected articles and readings as assigned.

Complementary Readings ‘

International Monetary Economics by Bennett T. McCallum

[nternational Macroeconomics and Finance by Nelson C. Mark

INVESTMENT AND SECURITY ANALYSIS

The goal of the course is to become familiar with the theory and empmml evidence related to
investment management. Topics will include fundamentals of security valuation, the functioning
of capital markets, optimal portfolio construction, elements of investor psychology, pe1f01mance

. but other investments such as

Undustandmu the principles of investment management requires asolid <T1ound1ng 1n statlstlcs
P'mnhculty with statistics should extend through covariance, conelanon and 16016851011 aualysm

Course outline

Overview of ﬁmncnl markets/assets
Thurs Fundamental analysis

Fundamental analysis

[ndustry analysis

Analyst topics, risk and return

Securities trading i

Stock report due (unofficially)

Portfolio theory and optimal assetallocation
CAPM BKM ! ‘

APT and multiple factor models

Market efficiency

Anomalies | _
Behavioral finance (psychological biases)
Behavioral finance

Bond portfolio management BKM: 16
Derivatives v

Hedge funds

Performance evaluation

Value at Risk.

Risk management

Recommended Text:

Investments, ZviBodie, Alex Kane, and Alan Marcus, fifth edition, 200 1. Irwin/ McGrawHil!
Publishing. (BKM)

40
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* Lesson
~Lesson

Specialization tn Marketing

N :

SALES MANAGEMENT |

The Sales Management Course is comprised of 11 comprehensive lessons. They are easy to
follow, vet challenging and stimulating at the same time. Each lesson begins with a subject

matter preview and objectives, an 111t10du<,t01y note from your instructor and a vocabulary
builder of new words and terms.

Course Outline

Lesson 1: Setting the Fouhdation; Customer Service
Lesson 2: Suctess as a Large Ret. = Zts:2 Department Mans
Lesson 3: Success as a Small Retail Qtoxe Entrepreneur

: The Exciting Retail World

: Multichannel Retailing & Consumer Behavior

: Strategic Pl‘lnnm0 & Financial Performance

|
: Location & Site Selection

: Managing Human Resources; Customer Relations; Infermation Systems
Lesson 9: Menchandise Assortment, Buying Systems & Vender Relations

Lesson 10: Pnuuc & the Retail Communication Mx\

Lesson 11: Store Management

o

Lesson
Lesson

o ~1 N W

Required Text and Case

e Management of Sales Force. 11" edition (2003). Irwin/McGraw-Hill. Spiro, Stanton & RlCh
s Course packet containing 1 ¢ case study willibe available in the next few weeks at G B 3. 136.

MARKETING MANAGEMENT
Course Objective |

In today’s fast -paced woxld mall'f:w ng has become more complex. Changes in technology and -
consumer and business needs as well as, increased giobalization pose new challenges for
marketers. TheSé%events have made marketers more aware of the necessity fo1 careful but
speedy analysisiand decision-making. The implication is that marketing management as a field
of study has becomme more important. Marketing management is the art of optimal manipulation
of the marketing mix to achieve business goals. It encompasses activities such as dem’md
creation and stimulation, positioning, product differentiation, product and brand nranacr\,ment
among others. All these activitiestinvolve planning, analysis, and decision-making. »
This course is geared toward providing an understanding of the rationale for m’ukehng decisions
from a managerial perspective. 1t also seeks to provide a framework for decision-making that is
logical but does not stifle creativity. o meet these goals. this course will require the integration of
theory and practice. Students will have to make strategic marketing decisions based on analytical
techniques they will learn in this course. They will have w devise a plan that is based on a sound

: . 41
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. . corzptual framework, to implement the decision. It is hoped that through this exercise students

will learn the value of marketing management in business

_ BRIEF CONTENTS
- Who Mmkets7
5 Company ®uentat10n toward the M:ul\etphce
i Marketing Mamoemc,nt Tasks
Developmg Marketing Strategies and Plans
Corporate and Division Strategic Planning
ChannelDesign Decisions
Channel Integration and Systems
Advertising Sales :
Conducting Marketing Research and Forecasting Demand
- Connecting with Cusiomms ' |
Aml) zing Consumer Markets
Analyzing Business Markets
The Scope of Branding
- Building Brand Equity
Managing Brand Equny
Customer Lqmty S
- Shaping the Market Oftenncs 5 ' | ‘
Designing and l\/hmgmg Services
- ‘Developing Pucmo Stxatecms and Programis
s * Sales Promotion
. - Events and Experiences
. Interactive Marketing
Word of Mouth '
Managing the Sales Force
Creating Succesblul LongTeLm Glowth
Tapping intorGlobal Maﬂ\e_ts
Evaluating Potential Markets
Branding
- Deciding %)n the Marketing Organization
Internal Marketing
o - Building a Creative Marketing Organization
Marketing hnplememutbn |

o ]

Recommended Text ,
S A Marketing Management by Philip Kotler

Department of Business Administration, Faculty of Management & Administrative Sciences
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AL VERTISING

Course Description

Students will be able to:

1. ldentity basic advertising terminology.

2. Explain the application of advertising principles as they relate to the

man keting of goods and services for profit and non-profit bUSlﬂebbeb
. Produce a complehenswe advertising campaign.

4 Assess the types of media, such as: print, broadcast, interactive and outof- home med]a
5. Qutline the relationship between ethics, social lvwons.bml/ and
advertising,. ‘

Outline of Course Conternt
. Role of advertising in society
. The Evolution of Advertising
Advertising and Consumer Behavior
Ethics and social responsibility
. Social, and Regulatory Aspects of Advertising
Advertising dnd the marketing mix
G Planning and Strategy
H. Advertising fesearch
l. Media strategy in print, broadcast, out-of-home, and interactive media
J. Creative Strategy and the Creative Process
K. Creative aspects of advertising in print, broadcast, out-of-home, and
interactive media :
L. Direct Respbnse adver tis’ino'

M. Interactive, Direct Mail & Out of Home Media
N. Promotions

O. Public Relations .

P. Developing an.integrated advertising eampaign

Recommended Text _

Suggested textbook: Author(s)yWilliam F. Arens Title: Contamporary Advertising
Publisher: McGraw Hill, Edition: latest

TmoOwr

INTERNATIONAL MARKETING

Course Objectives:
Many businesses today have expanded and are continuing to ex Jdnd in the global arena-in
search of higher profits arid market share. Their success depends on a large extent on

Department of Business Administration, Faculty of Management & Administrative Sciences



~ A

&t

University of Sargodha

t. = ability to apply business concepts in foreign markets. Given this trend, there has
been a big demand for people who are able t¢ apply business principles in an international
setting. One of the objectives of this course is to prepare students to meet such needs.
More fundamentally, the instructor seeks 10 give a broad understanding of international
marketing.
This course is designed to provide students with the necessary marketing knowledge and
skills to understand and function effectively in a global environment. It seeks to
familiarize them with the international marketing concepts and applications. By doing so,
it is hoped that students will develop a cultural sensitivity, in addition to enhancing their
analytical and creative skills.

Cowrse Contents
1. Introduction

A. The Globalization of Markets
B. Protectionism vs. Iit’l. Free Trade
C. Financial Risk Mgt. in Int’] Markets

11. Envirom‘lental Variables in International Marketing
A. Geography, Culture, and History |
B. Business Custom;s and Pr..ctices
C. Political and Legal Environments
D. Economic Devel$p111e11t

. Multinational Market Groups

. The International Marketing Mix

. Globhl Marketing Management

Target Market 1déntification

. Product Strategy

. Pricing Strategy |

Prombtion Strateéy

Distribution Strategy

International Negotiation
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Required Text: International Marketing, 15th edition, by Cateora, Gilly and Graham
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